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	Audience:  Example: women enrolled in WIC in my county

	Definition: 

	Specific Examples: 

	Characteristics
	Analysis
	Impact on Message Development

	Group size
	Example: approximately 80 based on WIC census for the past three months
	Example: Small group size makes direct messaging possible through push notification texts and personal outreach during WIC visits

	Age
	
	

	Culture
	
	

	Gender
	
	

	Turnover
	
	

	Preferred social interaction
	
	

	History of involvement
	
	

	Occupations
	
	

	Geographic area
	
	

	Experience with issue
	
	

	Education level
	
	

	Reading level
	
	

	People they trust
	
	

	Where they get information
	
	

	Their goals for the issue
	
	

	Their “hot buttons”
	
	

	Their motivators
	
	

	Their concerns and feelings about the issue
	
	

	Their experience overcoming obstacles/barriers on similar issues
	
	

	The issue’s impact/effect on them personally
	
	

	Their level of control over the issue
	
	

	People they influence
	Example: other mothers enrolled in WIC; children
	

	

	Partners and Multipliers
	(Who else is already reaching this audience, has a direct line of contact, or is an influencer)

	SMART Communication Objectives
	(Specific, measurable, achievable, realistic and time specific)





